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COLOUR DYNAMIC LOGOS

Below are examples of the 37 dynamic logos available.  
When selecting a dynamic logo for an application consider 
the context the logo will be in. 

NSCAD REGULAR LOGOS

The purple or black logo is to be used for formal purposes 
within the university. This will include letterhead, envelope 
and business card stationary, as well as grant proposals, 
university forms, academic calendars and other similar 
materials. 

USING THE CORRECT LOGO

Please ensure the logo you are using is the current version. 
You can see the difference on the inset of the Y in the old 
(incorrect) logo. 

BRAND GUIDELINES LOCATION

Please go to www.nscad.ca/logo to fi nd both the regular and 
dynamic logos, typefaces, and the brand guidelines (2013) and 
Identity Standards Manual (2005).

REGULAR & DYNAMIC LOGO OPTIONS

The dynamic logo represents NSCAD University’s diverse and interdisciplinary 
approach to the visual arts, the unrelenting curiosity of NSCAD students, and 
the sense of community and contribution that is part of NSCAD’s culture.

BLACK AND WHITE DYNAMIC LOGOS

Nine versions of the logo are available for usage when colour 
reproduction is not an option. Instead of altering a colour logo 
to be greyscale, use an existing greyscale version of the logo. 

INCORRECT LOGO
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IMPROPER USE   REVERSE (WHITE) LOGOS 

Do not use a white or reverse logo. Use a footer in either white 
or the light green colour as a background and anchor the logo; 
or place a light coloured box behind the logo and associated 
copy text. Only use the option if there is additional text to 
include in the document, not only the logo. Alternatively, use 
the dynamic logo that provides adequate contrast (at least 
60%) from the logo and the background. 

DO NOT put the logo on 
an angle.

DO NOT change the font 
of the logo.

DO NOT outline the logo.DO NOT screen the logo 
or use as a watermark.

DO NOT use the logo 
with upside down text.

DO NOT remove the 
dots from the NSCAD 
logotype.

DO NOT reverse the logo 
text.

DO NOT add more 
positive space to the 
logo.

DO NOT use a non solid logo 
on a dark background. Only 
use solid purple or black.

DO NOT distort or 
unevenly scale the logo.

DO NOT change the 
colour of the typography.

DO NOT put the logo on a 
dark background or a busy 
photograph without enough 
contrast from the logo and 
the background.

U N I V E R S I T Y
N•S•C•A•D

IMPROPER USAGE OF LOGO

Maintaining the integrity of the NSCAD University logo is key to building a strong 
identity. It must be presented in a consistent and legible manner. Do not alter 
the logo in any way by changing or adding elements or using only portions of it.

BRAND GUIDELINES LOCATION

Please go to www.nscad.ca/logo to fi nd both the regular 
and dynamic logos, typefaces, and the brand guidelines 
(2013) and Identity Standards Manual (2005).

NSCAD UNIVERSITY BRAND GUIDELINES – 2013

THE LOGO  

NSCAD University | 902 444 9600 | nscad.ca

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. 

CURIOSITY IGNITES

NSCAD University | Halifax, Nova Scotia, Canada | 902 444 9600 | nscad.ca

Lorem ipsum dolor sit amet, consec-
tetur adipisicing elit, sed do eiusmod 
tempor incididunt ut labore et dolore 
magna aliqua. 

Ut enim ad minim veniam, quis  
nostrud exercitation ullamco labo-
ris nisi ut aliquip ex ea commodo 
consequat. 
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